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“The most comprehensive survey of the field

to date, a 2018 scientific literature review

titled “Social Media, Political Polarization,

and Political Disinformation,” reveals some

gobsmacking deficits. The authors fault

disinformation research for failing to

explain why opinions change; lacking solid

data on the prevalence and reach of

disinformation; and declining to establish

common definitions for the most important

terms in the field…”

Joseph Bernstein - Bad News

Selling the story of disinformation



Data Driven Impact on 

1. Interventions
2. How to Scale
3. Belief systems
4. Disinfonomics
5. Governance



#1 IMPACT - INTERVENTION



n = 1,771

NO COST EFFECTIVENESS STUDIES IN POLICY DESIGN



OLD LINEAR COMMUNICATION MODEL PARADIGM

FACTS LINEAR

PSYCHOLOGICAL

BELIEVE SYSTEMS

NON LINEAR SOCIALVERSUS



#2 IMPACT - GLOBAL CULTURAL SCALING



#2 IMPACT - SCALING

❏ TARGET AUDIENCE

❏ STAKEHOLDERS

❏ EFFECTIVENESS



Real-time Intervention Matrix: Inoculation

6 months before 6 months afterInfection

Creators Critics Collectors Joiners Spectators Inactives Variable X

Baby boomer

Gen. X

Millennial

Dinosaurs

DOMAIN: Radicalisation

Module: RAD10.16YR.USA

Dataset: Roozenbeek 2019/131

N: 5-10K

General data: 40%

Domain specific: 30%

Module specific: 20%

Region specific: -

Overall reliability: 72%

Intent Impact



#3 IMPACT - WHY  DO OPINIONS CHANGE?



#3 IMPACT 
on 

BELIEF SYSTEMS



#4 IMPACT - DISINFONOMICS CUI BONO?… 



#4 IMPACT - TRANSACTIONAL MODELS



#4 IMPACT - TRANSACTIONAL MODELS



#5 IMPACT - DATA DRIVEN GOVERNANCE



WHO IS GOING TO WATCH THE WATCHMEN?

PUBLIC PRIVATE

CIVIL

SOCIETY

IMPACT DRIVEN

SCALABLE

GOVERNANCE
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